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Objectives

v Comply with CPUC mandate to create a statewide Investor
Owned-Utility (IO0U) program to promote the new Statewide
Energy Efficiency Program, Energy Upgrade California.

v’ The statewide brand should provide customers with a single point of reference
to make it easy for them to navigate through program information, benefits
and how to participate across all the IOUs.

v’ The following identity elements will be consistent and align with the ME&O
statewide brand: program name, logo and overall look and feel—developed
under the guidance of the CEC.

v’ The statewide marketing campaign will outline the objectives, strategy, tactics,
etc. This plan will then be modified by each IOU to meet specific service
territory marketing needs.




Marketing Challenges

4 Energy Upgrade California is being offered statewide via
IOUs, local governments and municipalities. Thus,
coordinating marketing efforts seamlessly will reinforce the
message and build customer awareness.

v’ Both the prescriptive and performance program will be seamlessly
marketed under one name as different participation levels and will share
one statewide name and logo. The CEC will own the name and license
out to individual IOUs/local governments.

v Varying stakeholder needs and challenges




Division of Roles

v' CPUC provided authorization to contract DraftFCB to
develop statewide marketing materials

Tier 1 — Statewide Brand

logo ¢ brand guidelines ® website

Tier 2 — Statewide Marketing

marketing materials—templates

Tier 3 — Localized Efforts




Tier 1—Statewide Brand
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Tier 2—Statewide Marketing

Timing: JUN 14 — AUG 31
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Tier 3—Localized Efforts

Timing: JUL 14 — SEPT 30
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Timing and Next Steps

v PG&E to generate a PO with DraftFCB (6/10-6/30)
4 Agency Briefing (week of 6/14)

\/Agency provides proposed timeline and estimate (7/1)
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